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I HAVESEENTHE
| OFFICEOFTHE

FUTURE, ANDIT'S

* INCHESAPEAKE

= ROM WHERE she
stands at the front -
— door of Creative in
Chesapeake, Trisha -
could be a robot.

Her torsois a desk. A stack
of outgoing envelopes the -
size of thank-you notes sitson
her lap. Her head is & giant
flat-screen television. A Web
cam could pass for a furmy- :
looking hat.

But.on the screen isher
face. Human eyes, human &
ears; human hair, human-. .
neck, human shoulders.

She is looking at me look- "

ing at her. On screen, -
“Welcome to Creative,” her
human voice says.

She isnot a robot. She i 1sv _

human. When she starts
talking, visitors often act.. -
as though they’ve heard the
great voice of Oz. Whereis ..
that coming from?

Trisha has been here more
than 2Y: years, and by here1

mean - well, it’s complicated.

Trisha is based 105 miles-
away in Ashland. She is the
administrator for three of—

See GRUSS, PAGE 5

: Chesapeake

- though I'm shouting into "

 president, walks over.

" he and his colleagues? .
. describe their office, the-
“+worklab, as the “anti-Dil- .
- bertville” at least four
~times. He’s going to show -

.| wotklab, a pedestrlan

- mgWarehouse in Chesa-.
| peake, you drive past an of-
“fice for Amerlcan Honda

GRUSS lDleert’s funny, but

hasit taught us nothmg9‘ :

Continued, from Page 1

fices. She can see al_l their . -

" lobbies via Web.cam. She

greets customers. She

smiles at them. When she -
- is away from her desk, you.-

see hier empty chair in’ Ash-
land. On the screen. I

T'm here to see Carl :
Hooper; 1 say. It feelsas:.

an advanced dnvethrough

.machine.

Hooper, Creative’s v1ce ’

Inthe next 75 mmute ;-

me what the office of the
futurélookslike, a stark ®
contrgst from most offic-
€s today, which haveall the
appedl of a basement cub- -

| byhole. .
To:start, of course, I’ve ’
alr 'dymetTrlsha.

-To t‘ind the Creatlve

You do not have to go in ..
" those buildings to tell they
 are Dilbert warehouses.
- Dilbert offices. Earth tories.

Slate Carpet five years

3

: - away.

ot stained or criisted wit

- too old. Cublcles Secunty o
" . cameras in the breakroom

1o, make sure no one steals
somieong else’s yogurt.

es are, you work in manila,
too.
. Creative’s workplace.is

nothing like yours.

Employees can sit where

" they want. (About a third
- of the people choose the
. same desk every day.) Some

desks allow workers to-
stand. .
When they get the after- -

‘noon blues, when the caf-
.- feine wears off; they can
. use the desk'with abuilt- -
*in treadmill. (Max speed 2

miles per hour.)
Employees.can work

" from home one day a week, -
. * just not on Wednesdays.

"Meetings are on Wednes- -
* days, and Creative’s lead- .

“longing.” .. -
~ Huge ﬂat-screen telev1-
sions advertise employee

‘birthdays, new babies and "’
"+ - -the sales made this week. - -
Lo Morebelongmg

. Natural light is never

-eye, tired from comput- -

- 'er screens, prefersaview

‘where it can focuson an .
‘itern more than 200 feet -

The ciibicle wa
’ low The carpet 15«

jcand from a sho

fruit bars that passed.for~

.lunch, The walls have color.”

The place has personahty

“ers believe ina sense of b em—

{far away, Hooper 5ays. the.

Even the air Seems alit-
tle cooler and eas1er to,,
breathe. - -

_Iam sitting with Hoop-
er and Creative’s CEO Bob
DelLille arotind one of the'
hippest tables I've ever

sat at, one that's equipped
with a giaht television and.:

* sixjacksfor laptops In the
I'work in manila. Chano :

middle of the interview, .
Hooper asks ine how I'm
taking notes. He’s mterest-
ed in this sort of thing. -

His notes are on standard

. notebook paper, scanned
. and stored as PDF filesin
" the Internet cloud, accessi-

ble _anywhere DeLxlle take_s

In'the next 75 ‘

: . minutes, Hobper and
“his colleagues will

describe thelr off’ ice,
the worklab, as the
“*ahtifni:lbjé, § yille.” o

. noteson his 1Pad, even o
thetigh the keyboardisa ht-

tle Small.
. TI'am takihg notes withan

R EXPO?penmanAmpad
- Reporter’s Notebook with -

70 sheets of paper, a note-.
book Lam very particular

 about, and suddénly I real-
-¢ize why 1 &m out ¢f place.

T'm acting like a eharac-

' :"_term“Dﬂbert”

At its eore, mthe most.

* boring terms possible, Cre-

ative is a company that sells .
‘modular walls, flooring, of-

‘fice furniture and aud10-v1-
‘sual equlpment :

‘

~fice. .
" Five minutes before you got
- . memos and then do nothmg

" - ative’s office for a day if T

’ 3"able, so mspu'mg and S0 far
- away.

' butthenextday,lamback

But what the company-
represents is theidea'that.
work doesn’t have to be,
well, quiteé'so much work.
It doesn’bneed tofeellike .
a Communist-era factory.
Productxvxty is important,
‘but it is not exclusive from
comfort angl frills. Creative
wants to make. thmgs easier
and boost productivity.

Some potential custom-
ers are taken aback by Cre-
ative’s approach. They say
it would never work in thelr
office. =~ -

“It starts witha culture
shift,” Hooper tells them.

1 asked Hooper and De- |
Lille how oftenthey think .
about redoiiig their own of-

Every day, DeLille sald.

here.

The odd thing about Dil- .
bert is that everyone laughis
along. Welaugh at the of-
fice politics and the angty

to change.
- Hooper makes meanof- -
fer. I can work from Cre-

want. People doitallthe .
 time. Besides, it helps them
learn:how others work. :
AsI leave, Icanseethat
Trishais away from her
deslgandlcanseethefua
ture and it looks so comfort-

Hooper's offer is temptmg,

-in my office. Standard desk..

‘- Beige phone. Gray comput-

- er. Dirty-carpet. :
. else: tonesofot‘fwhxte. L

Ew

Idecide Ineedto hang a:
new; poster

Mike Gruss, (757) 4462217,
mike.gruss@pilotonline.com



